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Communications and Brand Strategy
(CABS)

Inspires esteem and affinity for Michigan State University,
its people, and its purpose, leading to supportive action.

Plan and implement strategic communications programs to build brand,
enhance reputation, and support key university initiatives

Create and share compelling content that inspires interest in and
support for the people and purpose of MSU

Manage issues and adversity communication

Provide leadership to align external and internal communications
across the university to maximize impact and steward resources

Provide marketing and communications consultation for MSU units



YOUR CULTURE IS

YOUR BRAND
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Our Mission

Michigan State University, a member of the Association of American Universities and
one of the top 100 research universities in the world, was founded in 1855. We are an
inclusive, academic community known for our traditionally strong academic disciplines
and professional programs, and our liberal arts foundation. Our cross- and
interdisciplinary enterprises connect the sciences, humanities, and professions in
practical, sustainable, and innovative ways to address society’s rapidly changing
needs.

As a public, research-intensive, land-grant university funded in part by the state of
Michigan, our mission is to advance knowledge and transform lives by:

sproviding outstanding undergraduate, graduate, and professional education

to promising, qualified students in order to prepare them to contribute fully to society as
globally engaged citizen leaders

sconducting research of the highest caliber that seeks to answer questions and

create solutions in order to expand human understanding and make a positive
difference, both locally and globally

sadvancing outreach, engagement, and economic development activities

that are innovative, research-driven, and lead to a better quality of life for individuals
and communities, at home and around the world



IT°S NOT JUST WHAT

WE DO, BUT WHY
AND HOW WE DO
THAT DISTINGUISH
US AS SPARTANS.
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We Believe...
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WHERE THERE'SIA WILL,
THERE'S A SPARTAN. =




Authentic and Powerful Culture

Brand:

stakeholder focused

lIstens and learns

generates real value
story to connect emotionally
distinctive point of view

identified as much by wh
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e Image = Institutional Values

What makes MSU special 1s
valued by internal and externe
audiences

Emerged consistently in



TAGLINE

ESSENCE

PERSONALIT
Y

POSITIONING

STORY
ANCHORS

FOUNDATION

MSU Brand Platform:
Focus on How and Why Through Storytelling

Spartans Will.

Individual Strength. Collective Power. Extraordinary Impact.

Genuine. Tenacious. Diverse. Open. Collaborative. Bold. World Changing.

MSU'’s talented, passionate people and open, collaborative culture empower opportunity and create
extraordinary impact for a better world.

Individual Strength Collective Power

Our people set us apart. Our open, collaborative culture is built to
power and empower.

We have an amazing work ethic.

We are unpretentious and incomparably We foster openness and flexibility.
tenacious. No challenge is beneath us—or too big We empower individuals as they create their
to tackle-if it makes a difference in people’s lives. own paths of achievement.

We turn talent to good. We believe in partnerships.
Talent is the essential element that drives us Collaboration is often the best way to achieve
forward. We foster it, invest in it, recognize it, and lasting impact. Getting the best results and
turn it to the common good. building for the future is more important to us

than getting all the credit.

We excel on teams.
We are skillful partners, and we celebrate one We connect globally.
another’s successes. We are globally networked, with decades of
experience making a difference in communities

We value differences at home and around the world in ways that
advance us all.

i Our inclusive culture unleashes the creative power

of diverse viewpoints and backgrounds.

Extraordinary Impact
We boldly live our values as we pursue our land-
grant purpose to make the world a better place.

We affect lives in extraordinary ways.
It’s in our DNA to shape a better tomorrow, helping
individuals and communities achieve their potential

in Michigan and around the world.

We are visionaries.
Our research pushes the boundaries of discovery to
solve the big problems of our time.

We deliver excellence and opportunity.
We are an elite research university, but never elitist.
We are competitive at the highest levels of research

and scholarship and supporting the success of a

globally minded, diverse population of learners.

Excellence in research and education: pioneer land-grant university, top 100 research university, AAU member, competitive rankings, vast resources and
outstanding facilities, globally networked, $500M plus in federal research funding, solid donor base, strong enrollment demand, large and socioeconomically
diverse student population, strong mission of access and opportunity, more than half a million alumni globally, top-ranked athletics programs



Who can we depend on to tackle the big problems
of our time? Push the boundaries of discovery and
forga mer.-mh.._u that lead to better answers?
Who will work for the common good with
uncommon will? SpartansWill.msu.edu

f& MICHIGAN STATE UNIVERSITY



“Michigan State University: Who Will? Spartans Will” video

TV SPOT


https://www.youtube.com/watch?v=co4SQENVFEU
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Who can we depend on to tackle
the big problerms of our time? Push
the boundaries of discovery and
forge partnerships that lead to
hatter answears? Who will waork fior
tho commen good with uncomrmaon

i ¥ will? SpartansWill.msu_edu
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'WILL MAKE THE WORLD
A BETI'ER PLACE? WHO WILL
BELIEVE IN SOLUTIONS THAT
SEEM IMPOSSIBLE? WHO WILL
BE OPEN TO NEW IDEAS AND
LASTING PARTNERSHIPS? WHO
WILL ADVANCE THE COMMON
GOOD WITH UNCOMMON WILL?
SPARTANS WILL.

Discover the ways Spartans
are changing the world at
SpartansWill.msu.edu

f& MICHIGAN STATE UNIVERSITY




WHO WILL

SPARTANS
WILL.

From renowned jazz musicians

to world-class nuclear scientists,
MaU facully and researchers Graate
extraordinary impact whilg preparning

the next oeneration for the global stage
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i By challenging assumptions and '
o
; expanding perspectives, Spartan

scholars create understanding to
make a more peaceful warld.

s MMAD KHALIL
CEIATE PROFESST
RELMGIOLS ST ©

Discover the ways Spartans are changing the world at SpartansWill. msu.edu ﬁ MICHIGAN STATE UNIVERSITY
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WHO WILL MAKE

A DIFFERENCE
IN THE LIVES
OF CHILDREN

. AND FAMILIES?

) \ SPARTANS

WILL.

From Flint in Southeast Michigan to
Malawi in East Africa, Spartans are
working with communities to solve

public health problems and ensure a

safer, healthier future for all.

rtans are changing the world at SpartansWill. msu.edu ﬁ MICHIGAN STATE UNIVERSITY
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Computer Center Parking Structure




Campus Campaign: Breslin Center



WHO WILL BUILD THE BRIDGE TO TOMORROW? SPARTANS WILL.
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Selfie Stream Selfie Stream

1
Spartans Will! Spencer J.'s Spartan Selfie
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David H.'s Spartan Selfie .
v P t & season to celebrate! Go Green!!! #5partanswWill

#ReachHigher

E] Camera fol Settings {: ) About E] Camera fo} Settings




Moses Fram
It was time to announce it to the world, @michiganstateu! This app came out at
&' the right time. pic.twitter.com/NGY8NXVROy

SPARTAN SELFIE
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Being a Spartan means everything. Together we make
a difference by standing for something, working hard
and never giving up. Having this permanent reminder
on my wrist already Inspires me to be better every day.
Fspartanswill #msu #Fmichiganstate #obsessed #Finlove
fgogreen Matloo Finked Fdeepellum figgerstatioo
Fhisisevengning finspiration Fmothvoteon Feohappy

Falmamater Fsurprise Firansformationiuesday

¥ court_101M8 morgiebee_getsfit debiman/loud? 50 91

X 3
ks -

michiganstateu
This is truly amazing. Do you mind if we share your photo

and caption?

arohrscheib
ffmichiganstatel yes go right ahead!

debimaryloul7
Bam Lo o W i love thish
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“Michigan State University: What makes a Spartan a Spartan” video


https://www.youtube.com/watch?v=1S9iC4KFeVs&list=PLoa7yNUm2ORHNSIbXx6jzYoz8L-Kl09WI

PUT THE “US""
IN GENIUS? 47~

The spirit of collaboration. It runs deep inside Spartans. Driving us to work together across disciplines and time zones
to make a lasting impact on the world we share. Strong as one. Extracrdinary together. See how at MSU.edu/inside

f& MICHIGAN STATE UNIVERSITY
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Ingenuity. Vision. An openness to different waye of thinking. They're inside every Spartan. That's
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Inside every Spartan is the relentless drive to pursue solutions for a better tormerow. And.a hunger to malke a difference.

To affect the lives of others through advances in ar=as such as energy, food, water and health. MSU.edu/nside
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ROAD TRIP

Exploring MSU'’s impact across Michigan

#MSURoadTrip

' 4 'y

From East Lansing to Escanaba, see how MSU Spartans make Michigan a place of opportunity,

imagination, and innovation. From July 17 to August 4, we'll be posting stories from the road. Join us!

o ity
E_ michiganstateu » = day ag E B Pamela Jones @. l.mulcrone = a day age @

MSU has a great presence in TC thanks to e,
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Sign up far Webcam Journalists
weekhy Uupdates
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# | Ans | Business | Environment | Life | Heslth | Science & Technology | Sperts | Campus | Perspectives | wview all

360 PERSPECTIVE  voces s vironas
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FACLATY WEICE:

AMANDA TOLER WOODWARD:
WE NEED TO TALK ABOUT
AGING

Birds do i, bees do It, and | hate to break | to
you, we do i, toa.. . .

= » ™ MSUToday 360
‘ Perspectives

STUDENT VIEW:

JON BENTON: TAKING
MEDICAL TRAINING BACK TO
HIS ROOTS

S5ome people get an sdrensline rush from
Jumping out of planes, others. . .

FROM THE EDITOR:

OUT OF THE OFFICE

On vacation. Out of the office. Teking & break. Gone fishin’, Howewer you say It everyone needs 1o
pause occasionally — even Spartans. Spanans are fied with Incredible detasmination and resahse,
but we're also smart enough to know the value of hitting reset and reiwvanating our minds and
bodles That's why this Spartan s iaking 8 couple of days off 1o anjay the Incredible sumear
beauty Michigan has to offer, By this time temomaw | hope to have sand bebween my toes, a goad
book in my hands and a view to rival any tropical paradise.

Rather than iry lo wrke my edlors node from the beach (sand ks really bad for a keyboard) |

thought | do a bit of "Waytack Wednesday® and sham a couple of my summer blogs from the past, =

Maybe you missed them the first time, or maybe you just want io revisi. Or maybe you just want to GLIMPSE:

skip ower tham, but you be missing out on some links 1o some cool storles and research thars PHOTOBOMB

still relevart todoy, The Spartan heimet from atop the Spartan

So, Kick back, put your away message on and enjoy some Spartan oldies, but hopefully goodies. Stadiuem south scorsboard. ..

MORE
-

Contact Information  Privacy Stetement | Site Accessibillity
MICHIGAN STATE

Ol =510 1 1L }4 Winrt: ms 4 K5 in an sttireateses-acton, squal-opporunty smpkoyer

U N I v t R 5 I r Y SPARTANS WILL. Michigan 3tale Unmvesaty
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MSUToday Daily Pride Point: July 21, 2016

MSUToday
Thursday, July 21, 2016 at 11:00 AR
To: Carter, Todd

£\ To protect your privacy, some pictures in this message were not downloaded. Download pictures

AR

MSUToday Daily Pride Point: July 21, 2016

Department of Chemistry's Gary Blanchard and Marcos Dantus invented a headband that
records severity and location of impacts on the head.

Keep the MSU pride going by checking out msutoday. msu.edu—a front-row seat for the most recent MSU headlines and the most
inspiring Spartan adventures and achievements.

You are subscribed as todd.carter@cabs.msu.edu. To manage your subscription or change your email address, click here.
To unsubscribe, click here.



[ ] L I.'—:{ Supporting entrepreneurship. Read the M5UToday Weekly Update - Inbox
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Supporting entrepreneurship. Read the MSUToday Weekly Update
MEUToday

Widnasday. v 20 20716 at 12:26 P
Ta: Carter, Todd

' TODAY

DLA

oo St Subscribe
' et MSUToday
Weekly Email

Supporting entrepreneurship at MSU

MSU has announced a $4.5 million gift to the Institute for Entrepreneurship and
Innowvation in the Eli Broad College of Business from alumnus Robert "“Bob” K.

Burgess, an accomplished business leader and longtime university adviser.
More >>
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| = - Making healthier corn crops

M M35U researchers are pariners in a collaborative research

' E “E_'___- project that could provide some wall-desarved relief to
— stressed-out com crops. The group is studying how cam

responds o environmental stresses, and axamining ways of

increasing shress resistance through genetics. Morg >>
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Salected for their Ieadanship, community iInvolvement, ecademic excellanca,
and Sparian prida, M5L Homecoming

Court ambassadors demonstrate how Spafans make an extraondingny
impact on the workd's stage. MpYgo. msu. edutbpB
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# ABOUT ADMISSION  ACADEMICS RESEARCH GLOBAL ENGAGEMENT = ATHLETICS

ETUDENTS FACIATY &STAFF  ALUMHI & DOHORS  BUSINESSES VISITORS OUR COMMITMENT A-Z INDEX FIND PECPLE MAFS

How MSU research
secures our food future

SPARTANS WILL -3

MSUVIEW MSUTODAY EVENTS

Tyler Dakley! - Best coiloges far your monay? MSU JuLY 28
20N alumnias Tyler ‘ . ﬂu.ui.mt{:p_.ll.} Summer Coffee Hour
i, T SU part of iemationsl rysics i

marshall : experiment

yms F

4 to & pm.

MSUTALEK = eSarakWiedersahn: If you are sulfering frem kidrey stanes then you may want take a ride an a raller eoaster, neca.., 1

OUR
COMMITMENT

MSL I3 commitiad 1o fosiering r
& culture af safety and respect.

View a messaga from

Fresigent Simon

a Spartan? 4

Budget and
Performance

| flinj¥ SUPPORT DAT
E n M S U INFORMATION

Transparency Reporting
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THE MSU BRAND PRIMARY COLORS

Michagan Sate University's colom are green and white, The official
- WEAND BAEALE CINTOE AL FEGA CLEMENTS G0E STaTaALEY SY5T0F OO U L ATIO M B BRARD STEATERT
MSU grean b representes Oy the Pantana Matcning System ink calor

567 (PM5 567).

& Whaen matching the official M50 groen, consider the medium.
The same color farmula can look ditferent on the web than it
does printed on paper of rendered in fabric. Samoling the calor

from the Brand 5tandards POF is not an accurate way to render

iy .
it g

trie coloe for any medium. Comoaring what is prnted on a
I =¥ \ A4 desktop color printer o 8 computer soreen alse s not reliabie

# Each PME inik oolor number transates o different formulss in
different software. PMS 567 green transiated into RGE or into &
1 hex code (for wel use) in llustrator and i InCeskan orovices a

different Farmuls then if it is transisted in Phoboshop.

To ensure the consistency of the color, type in the exact formula as

spprap w8 aneh lan:

PMS: 567

1 truths of aur CHMYH: C:82 M:0 YEd K70
ory and the strangt : RGHR: R=24 G=6% B=58
'WEE! 164530

teel and bons—ret

SECOMDARY COLORS
ESSENCE

The sssenca of the Hichigen State Unkarsiy Drand is tha core of cur brand and tha

cencral premise of pur Drand stong.

CohOd Bl ¥ 00 HaO R H:ED ER KA Ca5 el vI5 KIS

5 GATT ERE HISE G0EY BALE R0 G2 % BT

HEN AGDEE HEX B97ARAT HEX HFDR 21 HEX ®¥IORIE

CIaMas v.7 N BT H:B62 Y6 Had 22 M0 FHI KD CA MeS Y24 K10

4 G54 BOES R85 G0 B:04 R30S Gi2IT B63 F333 G7 mie

i X AGCrhal? HEX #525054 HEX #¥DIDERF HEX BEERDARS
B pedtiankag slabamenl daaiy 2 lateg Wha we am e e s ineie walun

wia offar. Ir guides asd shapes our communicacions.

MSU:S TALENTEDJ pASSIDNATE PEGPLE AND BMEIT YOS K24 &7 MW YS KD 40 M0 Y HAD 1S M?7 Y00 Kol
OPEN, COLLABORATIVE CULTURE EMPOWER ReHD G154 e EB T BT Ri%) G0 B9 R2030.90 B4
OPPORTUNITY AND CREATE EXTRAORDINARY HEX BCHRAH HEX B34AE4A HEK SEEQOES HEX SCEEAZE
IMPACT FOR A BETTER WORLD.
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THE SMARIER. SAFERs

|N\/|S|B|_E MORE CONNECTED.
SCIENCE <03

OF PACKAGING
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spartans help map the future for
autonomous and connected

vehicles.
' -&v
k_-——ld ==

How M5U's top-ranked and leading-edoe automaotiva research puts
B R I v b My W

School of Packaging is . il
mak|ﬂg IfC.‘ thtCI’ E}ﬁd EEfGI’ that ara chamging the makility lrndscape.

i s strong and diverse expertise in disciplines
When it comes Lo finding solulions for a betlar _
3 ralated te autenor s anc connected vebiclas,
tomorrow, Michigan Stabe University Spartans have
been thinking culside Lhe bos—and designing

petter boxes—for mare than half @ century

. . devoted to prommoting the develogment of
first "g“!’:"-.'!l.'il.i'.ﬁ‘.‘ anirstitution in the world
: autonomous, or selt-driving, vekicles, And its
te offer @ backeior of science degras in packaging,
. i 3 afforts are D3INING THOrmanTum
MEL is Pormea to the top-ranked School of
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F"’ MICHIGAN STATE

A SUB TITLE CAN GO MESE

Bacon ipsum dolor amet pork loin swine spare ribs pancetta ham, ti-tip boudin cow

meatball. Pork belly shank ham shankle hamburger mump, comed beef

92% 17:1 200+

m

Eb rrarunse NEws EvEMTE

Student Affairs

Scholarships 3

Enrich Opportunity 27 Scholarships Entich

for Spartans Opportunity for
Spartans

Stusdent Affairs

Spartans Will. Spartans Will. Spartans Will. Spartans Will.
Spartans Wil Spartans Will. Spartans Wil
Satiow butter | ot buthen [Chomom mttan |
Navigation Related Links
aneut watal ghetal
admitsisns angagament LRI,
achdamics ashintics atnistics
research contact contect e
: ) - MICHIGAN STATE
MICHIGAN STATE Sometrsmaamn | She e | rney e | st ssoony UNIVYERSITY

UNIVERSITY o
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Communications & Brand Strategy

# | Harkmting & Creakive | Modia & Public Felations | Photo & Vides | \Web & Soclal | Directory | Downioads & Resources

Communications & Brand Strategy

# | Marmting & Creative | Modia & Public Raiations | Photo & Video | Web & Social | Dinctoey | Downioads & Resources

COMMUNICATIONS TOOLKIT FOR
ACADEMICS

Communicating Beyond Journals
and Peers

A5 3 scwntist, scholar ar researcher, you help solve the world's
mast pressing problems. Yours s the trusted voice of reason. Sut
to truly impact athers, your voioo noeds to be more broadly heard
byoad your peers and saurnals.

MEU Pravost June Youatt and Stephen Heu, vice pressdent far
research and graguate studies, ane encouraging facuity to publicly
communicate ta help create a mare engaged, informed socsety
that will make befter personal, policy and funding decisions.

Thoy are supporting a collaborative initiative headed by
Commaurecations and Srand Strategy, M5UFs central public
relations and marketing office, to neip you explain your work in
language that s compelling and understandabie to the public.
This mitiatree includes an online toalkit, workshops and maone.

Ewidence shows that communecating publicty can reap the
following benefits

Incroaszes scholarly metrics

Enhances stature and reputation amicng peers and students

Counters public misperception on such isswes as GMOs,
waccinations or chmate change

« Helps maintaln publc supoort for research funding at the
natianal and state level

Holps attract private funding and helps satsfy public
tunding outreach requirgments

Creates codlaborative copartunities

& Incroases postadacs and grad student recruitment

COMMUNICATIONS TOOLKIT FOR
ACADEMICS

BLOGS AND OP-EDS

Oince you have crafted your messages it s now up to you 1o
spread those messages. Unlike having wour story pubdshed by a
reporter, which may nat always be as in-depth or accurate as
wou might expect, one of the best ways to contral the
conversation and tell your story s to wobe abaout it yourself.
Two ways you can accomplish this are through a blog or op-ed.

Blogs
What are they?

A blog |5 published by an indwidual or a small group that

conssis af regular entres - or "pasts” - displayed inoroverse Toalkit Home
chranalagical order, similar ta a diary or a journal Thoy are Talling Your £t
usually writen inan informal tone and typically contain a 5{—"‘%‘5

CoOMmments section.

Stop = Salting Gosls snd

Slogs are an effective communecations tool, and are one of the

fastest growing ways in which many people kearmn about science Stag Out this 5o
and resparch. They are an instrument for education and What™

autreach, and can be used to provide commentary on news and

current events, of ba recap ectures, research and fieldwark. Seap T Tha W ]

Why have a blog?

‘Winen used correctly, bhogs can establish waur online presonco
and can pobentially ampddy your voooe in youwr field. At a
manimuwm, they can also serve a5 an ogportunity to refine yawr
writing and communications skills.

The lines between traditional news media websites and persanal
clags arc bocaming incroasingly blurred. Many newspapoers and
ndividual reporters now hawe their own blogs, and news
arganizations will publish material written on personal blags A
plag can be thought of as your own personal newspaper
column. As the creatar of the blog, you have complete control
aver the content you creafe and publish, and you seree as the
oditor. You write about what you want to, when you want to

Slogs can be a valuable addition ta your work and your
professional prasence, especially when haused on

wyour webste for visitors to view. A blog can belp you address
misinterpretations of your work and respond to bad press about
wour research or your field in general Blog pieces can be
submitted as ap-cds and can oo shared on other websites ar wia
social media.

Challenges and downsides to blogs

The quality and success of a blag comes down ta the effort and
e you put into it. Thes means that a successful blog can also
b time consuming. If you rarely update ar agd content ta yaur
clag, it will likely have fow vistars and you may begin to
auestion w u are doing it at all. But, a5 the creator andg
aditor, ymxnﬁcs toa l:l:g can be as casy and quick as you REACH Howslotter
wigh them ta be




Communicating E!!ective|y

Beyond Journals and Peers

e Enhance stature and reputation among peers and
students

* Increase scholarly metrics (e.g. citations) and scientific impact

* Attract private funding

» Helps satisty public funding outreach requirements

* Create collaborative opportunities

* Help recruit postdocs and grad students

e Counter public misperception on issues

e Such as GMOs, vaccinations, and climate change

e Maintain public supnort for research fundine



THE CONVERSATION

Arts + Culture Economy + Business Education Environment+ Energy Ethics + Religion Health + Medicine Politics + Society Science + Technology

B Follow Topics  Scientiste st work

Gene editing

Research and Expert Database O

Find experts with knowledge in:

Popular: food, waber, transpart, hoadth, and enargy.

Editors’' Picks Most Read past weak

Why do human beings speak so
many langusges?

Is America’s digital lesdership on
the wana?

iAnumeris’ people: What happens
when a language has no words

for numbars?

‘Anumeric’ people: What happans

when a language has no words Storing data in DNA brings nature inte
for numbers? the digital univeras

Biologios: Tha pricey drugs
transforming medicine

G

hatw " JEISE M

Pitch an idea

Editing human embryos with CRISPR is moving ahead -
now’s the time to work out the ethics

Josgaa Berg, Cata W Fosiary

Got a news tlip or aricle idea for The
Conversation?

The nenws may have come &5 a surprise, but | probably shouldn't have, A bBoathics expert wallkes through how big a deal this anncuncemant & - Tadl us

and what we should be considering now.

Our Audience






THANK YOU!

TODD CARTER

Assistant Vice President for Marketing Communications
todd.carter@cabs.msu.edu
(517) 355-6482
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