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Inspires esteem and affinity for Michigan State University, 
its people, and its purpose, leading to supportive action.   

• Plan and implement strategic communications programs to build brand, 
enhance reputation, and support key university initiatives

• Create and share compelling content that inspires interest in and 
support for the people and purpose of MSU 

• Manage issues and adversity communication

• Provide leadership to align external and internal communications 
across the university to maximize impact and steward resources

• Provide marketing and communications consultation for MSU units 

Communications and Brand Strategy 
(CABS)







Michigan State University, a member of the Association of American Universities and 
one of the top 100 research universities in the world, was founded in 1855. We are an 
inclusive, academic community known for our traditionally strong academic disciplines 
and professional programs, and our liberal arts foundation. Our cross- and 
interdisciplinary enterprises connect the sciences, humanities, and professions in 
practical, sustainable, and innovative ways to address society’s rapidly changing 
needs.
As a public, research-intensive, land-grant university funded in part by the state of 
Michigan, our mission is to advance knowledge and transform lives by:
•providing outstanding undergraduate, graduate, and professional education 
to promising, qualified students in order to prepare them to contribute fully to society as 
globally engaged citizen leaders
•conducting research of the highest caliber that seeks to answer questions and 
create solutions in order to expand human understanding and make a positive 
difference, both locally and globally
•advancing outreach, engagement, and economic development activities 
that are innovative, research-driven, and lead to a better quality of life for individuals 
and communities, at home and around the world

Our Mission
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external imageIdentity Image





Authentic and Powerful Culture 
Brand:

stakeholder focused
listens and learns

generates real value
story to connect emotionally

distinctive point of view
identified as much by what it 

DOES NOT do as it DOES







Real Value:
Outside Image = Institutional Values

What makes MSU special is
valued by internal and external 
audiences

Emerged consistently in research 



MSU Brand Platform: 
Focus on How and Why Through Storytelling

TAGLINE Spartans Will.

ESSENCE Individual Strength.  Collective Power.  Extraordinary Impact.

PERSONALIT
Y Genuine. Tenacious. Diverse. Open. Collaborative. Bold. World Changing.

POSITIONING
MSU’s talented, passionate people and open, collaborative culture empower opportunity and create 

extraordinary impact for a better world.

STORY 
ANCHORS

Individual Strength
Our people set us apart.

We have an amazing work ethic. 
We are unpretentious and incomparably 

tenacious. No challenge is beneath us—or too big 
to tackle–if it makes a difference in people’s lives. 

We turn talent to good. 
Talent is the essential element that drives us 

forward. We foster it, invest in it, recognize it, and 
turn it to the common good.

We excel on teams. 
We are skillful partners, and we celebrate one 

another’s successes. 

We value differences. 
Our inclusive culture unleashes the creative power 

of diverse viewpoints and backgrounds.

Collective Power
Our open, collaborative culture is built to 

power and empower.

We foster openness and flexibility. 
We empower individuals as they create their 

own paths of achievement.

We believe in partnerships. 
Collaboration is often the best way to achieve 

lasting impact. Getting the best results and 
building for the future is more important to us 

than getting all the credit.

We connect globally. 
We are globally networked, with decades of 

experience making a difference in communities 
at home and around the world in ways that 

advance us all.

Extraordinary Impact
We boldly live our values as we pursue our land-
grant purpose to make the world a better place.

We affect lives in extraordinary ways. 
It’s in our DNA to shape a better tomorrow, helping 
individuals and communities achieve their potential 

in Michigan and around the world. 

We are visionaries. 
Our research pushes the boundaries of discovery to 

solve the big problems of our time.

We deliver excellence and opportunity. 
We are an elite research university, but never elitist. 
We are competitive at the highest levels of research 

and scholarship and supporting the success of a 
globally minded, diverse population of learners.

FOUNDATION
Excellence in research and education: pioneer land-grant university, top 100 research university, AAU member, competitive rankings, vast resources and 

outstanding facilities, globally networked, $500M plus in federal research funding, solid donor base, strong enrollment demand, large and socioeconomically 
diverse student population, strong mission of access and opportunity, more than half a million alumni globally, top-ranked athletics programs





TV SPOT

“Michigan State University: Who Will? Spartans Will” video

https://www.youtube.com/watch?v=co4SQENVFEU


LAX





Proposed Campus 
Initiatives



Atlanta



Atlanta



Atlanta



Computer Center Parking Structure



Campus Campaign: Breslin Center





Parking Gate Arms











“Michigan State University: What makes a Spartan a Spartan” video

https://www.youtube.com/watch?v=1S9iC4KFeVs&list=PLoa7yNUm2ORHNSIbXx6jzYoz8L-Kl09WI










SPARTANS WILL.





MSUToday 360 
Perspectives



Daily Pride Point Email



Subscribe
MSUToday

Weekly Email







Image of Style Guide





MSU Today / 
MSU.edu



Framework Site



Researcher Training



Communicating Effectively 
Beyond Journals and Peers

• Enhance stature and reputation among peers and 
students
• Increase scholarly metrics (e.g. citations) and scientific impact

• Attract private funding 
• Helps satisfy public funding outreach requirements

• Create collaborative opportunities

• Help recruit postdocs and grad students

• Counter public misperception on issues 
• Such as GMOs, vaccinations, and climate change

• Maintain public support for research funding 







THANK YOU!

TODD CARTER
Assistant Vice President for Marketing Communications

todd.carter@cabs.msu.edu
(517) 355-6482
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